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Industry News

⋅�The German seaports of Hamburg, 
Bremen and Bremerhaven reported 
greater-than-expected freight business 
in the first six months of 2011 as a re-
sult of sharply rising trade with Asia, 
Eastern Europe and the Americas.

⋅�Revenues in Germany’s logistics 
industry are expected to total about 
EUR 200 billion in 2011, climbing 
back to pre-crisis levels. Particular 
growth has been seen in air traffic, 
which grew a record 21.4 percent in 
2010.

⋅�Germany has replaced Great Britain 
as the country with the third-highest 
volume of music sales behind the US 
and Japan. In 2010, downloads ac-
counted for one-tenth of all sales, or 
EUR 166 million.

⋅�Revenues in Germany’s thriving gam-
ing industry grew 6 percent in 2010 
to reach EUR 1.86 billion – surpass-
ing those of both the music industry 
and cinema-going – as it attracts 
global talent and enjoys a lively start-
up scene.

⋅�Between 2000 and 2010, revenues 
from exported technological servic-
es grew 180 percent to reach ca. EUR 
42 billion and almost a quarter of all 
German service exports. Particular 
demand is seen for German patents 
and licenses.
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News in Brief

⋅�US software company Geomagic is 
investing EUR 14.2 million to expand 
its European headquarters in Stutt-
gart, creating 32 jobs.

⋅�US-based Affinnova, a global leader 
in marketing innovation software 
and services, is investing EUR 1.4 mil-
lion to open an office in Germany.

⋅�Sweden’s Freespee, a leader in soft-
ware for call tracking and pay-per-
call solutions, has opened an office 
in Berlin.

⋅�The Federal Ministry of Economics 
and Technology has launched its 
“German Silicon Valley Accelera-
tor” project, offering grants to Ger-
man IT start-ups to spend time in 
Silicon Valley to forge new ties with 
the US market.

⋅�Dutch transport company Raben is 
investing EUR 9.5 million to open a 
new warehouse in Würzburg, creat-
ing 80 jobs.

⋅�Online retailer Redcoon GmbH will 
invest EUR 58 million to build its 
main European logistics hub in Er-
furt, creating up to 500 jobs.

⋅�WorldOne, the US-based leader in 
global healthcare fieldwork, is invest-
ing EUR 3.7 million in a new office in 
Hamburg, creating 12 jobs.

⋅�Dutch food-retailing giant Ahold will 
reportedly be exporting its “AH to go” 

convenience stores to Germany later 
this year.

⋅�France’s Amorino, a rapidly expand-
ing retailer of organic, all-natural ice 
creams, has opened its seventh Ger-
man store in Munich.

⋅�Anton & Konsorten, a Swiss retailer 
of fresh pastas and sauces expanding 
in Germany, has opened its first res-
taurant in Berlin.

⋅�The Kerry Group, an Irish food ingre-
dients and flavors company, has ac-
quired SuCrest GmbH, a leading pro-
vider of sweet ingredients in Europe.

⋅�Wietze, Lower Saxony, is home to a 
new poultry-processing plant opened 
by Celler Land Frischgeflügel 
GmbH, creating 325 jobs.

⋅�Sweden’s KommtEssen, a service 
delivering ingredients and recipes 
for a week’s worth of dinners, is now 
available in four German cities.

⋅�Willy Benecke GmbH is opening a 
plant to annually process up to 3,000 
tons of gum arabic in Wittenburg, 
Mecklenburg-Vorpommern.

⋅�Hirata, the Japanese production 
engineering company, is turning its 
Mainz-based subsidiary into its Euro-
pean headquarters.

⋅�Lighting group Osram has an-
nounced the launch of its appr. EUR 
20 million OLED pilot production 
line in Regensburg.

⋅�The Association of German Cham-
bers of Industry and Commerce 
(DIHK) reports that about 18,000 
companies in the new federal states 
are looking for successors by 2014.

⋅�At a recent meeting of the German 
Brands Association, Federal Minister 
of Economics and Technology Philipp 
Rösler stressed his efforts to improve 
protections of “Made in Germany” 
products to guarantee a level playing 
field.

⋅�In its effort to attract and make use 
of highly skilled foreigners, Ger-
many’s government has passed a pio-
neering law recognizing professional 
qualifications and degrees earned 
abroad.
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Container port in Hamburg
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R & D

⋅�A recent survey conducted by the Al-
exander von Humboldt Foundation 
found that 91 percent of its research 
fellows were interested in prolong-
ing their stay in Germany and gave 
their host country positive reviews, 
particularly praising the facilities 
and atmosphere at German research 
institutions. Each year, the founda-
tion brings over 2,000 researchers 
from around the world to Germany 
for stays of 12-18 months. The survey 
involved ca. 1,700 fellows from over 
90 nations and across all disciplines.

⋅�In August, Germany’s Federal 
Cabinet adopted its ambitious 6th 
Energy Research Program entitled 
“Research for an environmentally 
sound, reliable and affordable energy 
supply.” The program lays out the 
guiding principles and priorities of 
the government’s support policy in 
the field of energy technologies. It 
marks a shift in approach, one that 
emphasizes providing enhanced im-
petus for R&D hastening the develop-
ment and implementation of innova-
tive, energy-saving technologies. The 
2011-2014 energy-research budget 
will thus climb to ca. EUR 3.4 billion, 
a 75 percent increase over the budget 
for the 2006-2009 period. The funds 
will be used in areas of strategic im-
portance for swiftly transforming the 
energy supply: renewable energies, 
energy efficiency, energy storage, 
grid technologies and the integra-
tion of renewable energies into the 
energy supply system. The program 
is a joint project of the Federal Min-
istry for the Environment, Nature 
Conservation and Nuclear Safety, 
the Federal Ministry of Food, Agri-
culture and Consumer Protection, 
the Federal Ministry of Education 
and Research, and the Federal Min-
istry of Economics and Technology, 
which bears lead responsibility for 
the project.
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About Us

New Publication

Among our latest sector-specific infor-
mational brochures is “The Food & 
Beverage Industry in Germany.” In 
addition to being a major producer, 
Germany is also Europe’s largest mar-
ket for food and beverages (EUR 166 
billion in 2010 food retailing revenue). 
These are revolutionary times for the 
industry as it becomes increasingly 
diverse in response to new cultural 
influences and culinary trends, an ag-
ing population and growing concern 
for a healthy lifestyle. But such change 
and diversification only spell opportu-
nity for new players and products in 
Germany’s fourth-largest industry. In 
addition to key facts and figures on this 
thriving industry, the updated 16-page 
brochure offers investors a closer look 
at opportunities in its various market 
segments, ongoing trends, the pioneer-
ing R&D landscape, market location 
advantages and the investment climate 
while also providing success stories and 
information on available financing, 
incentives and, of course, how we can 
help you at all stages of the investment 
process. Download the publication 
from our website (www.gtai.com/publi-
cations) or have it mailed to you free of 
charge: order@gtai.com


